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Three directions: Open Pathways / Shared Support / Forward Progress

Current concept sheets assembled for review — October 2026

AI-assisted imagery and sketch concepts; program details and audience assumptions need validation.

Independent portfolio exploration. Institutional approval is not claimed.
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Reading Guide
The book follows the design process. Sheet numbers record the order the concepts were created.

03   Complete Campaign Vision
Sheet 16

04   Audience and Message Strategy
Sheet 14

05   Freehand Concept Exploration
Sheet 01

06   Concept Development
Sheet 02

07   Three Directions Mood Board
Sheet 03

08   Concept Refinement
Sheet 04

09   Epic Logo Exploration
Sheet 05

10   Campaign Applications
Sheet 06

11   Print Materials and Outreach
Sheet 10

12   Digital Content and Video Concepts
Sheet 07

13   Website Design Concepts
Sheet 08

14   Brand Standards Concepts
Sheet 09

15   Front and Back Cover Concepts
Sheet 11

16   Brand Trust Principles
Sheet 13

17   Creator Reflection
Sheet 12

18   Campaign Evaluation Plan
Sheet 15

Sheet 04 is an intermediate exploration; Sheet 05 introduces the stronger epic direction.
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From Concepts to Production

Identity
Redraw each selected logo as a clean vector and check lettering, spacing, and small-size use.

Campaign book
Complete research, source citations, program context, and final editable page layouts.

Print outreach
Build separate editable brochures, flyers, and cards; add verified copy and print specifications.

Social content
Export individual posts, write captions, credit imagery, and document actual publication.

Website
Build responsive pages with real text, verified links, keyboard access, and image descriptions.

Video
Produce the storyboard sequences with narration, captions, audio, and appropriately cleared assets.

Evaluation
Collect real feedback and evidence before writing conclusions about effectiveness.

COM-540: this supporting case study complements the required cited papers and presentations.
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