EDUCATIONAL OPPORTUNITY PROGRAM

Campaign Review Book

Version 2

Eric Bryden

Designer. Founder. Musician. Gamer.

Three directions: Open Pathways / Shared Support / Forward Progress

Current concept sheets assembled for review — October 2026

Al-assisted imagery and sketch concepts; program details and audience assumptions need validation.

Independent portfolio exploration. Institutional approval is not claimed.
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Reading Guide

The book follows the design process. Sheet numbers record the order the concepts were created.

03 Complete Campaign Vision
Sheet 16

04 Audience and Message Strategy
Sheet 14

05 Freehand Concept Exploration
Sheet 01

06 Concept Development
Sheet 02

07 Three Directions Mood Board
Sheet 03

08 Concept Refinement
Sheet 04

09 Epic Logo Exploration
Sheet 05

10 Campaign Applications
Sheet 06

Sheet 04 is an intermediate exploration; Sheet 05 introduces the stronger epic direction.
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Print Materials and Outreach
Sheet 10

Digital Content and Video Concepts
Sheet 07

Website Design Concepts
Sheet 08

Brand Standards Concepts
Sheet 09

Front and Back Cover Concepts
Sheet 11

Brand Trust Principles
Sheet 13

Creator Reflection
Sheet 12

Campaign Evaluation Plan
Sheet 15



16 — The Complete Campaign Vision -

Educational Opportunity Program e« Purposee, Identity, Experience

MOl'e Than a Logo X PURPOSE & AUDIENCE

_ Communicate opportunity, belonging, and progress
[ am developing a connected EOP campaign sy to students, families, and supporters.
that brings purpose, messaging, visual identity,
and audience experience together.

0PPORTUNITY IDENTITY DIRECTIONS

E:RLS::E':S:S Open Pathways « Shared Support ¢« Forward Progress

EOP

C-ampaign

CAMPAIGN MATERIALS

Campaign book e Print outreach « Social content
Website concepts ¢ Video storyboards

TRUST & EVALUATION

Verify information, respect people, review feedback,
and refine the work.

MY DESIGN APPROACH | Q Research —> y Sketch — ‘Q" Explore —> {§} Refinre — <2 Apply — [v]| Evaluate

Eric Bryden | Independent EOP redesign | Al-assisted layout | Version 2
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14 — Audience & Message Strategy

Educational Opportunity Program ¢ Proposed Campaign Audiences

| STUD_EN”_FS | | FAMILIES ! SUPPORTERS

|3

et

INFORMATION NEED INFORMATION NEED INFORMATION NEED
Understand EOP and find a clear next step. Understand the program and where to find Understand the campaign purpose and appropriate
reliable information. ways to get involved.

MESSAGE DIRECTION MESSAGE DIRECTION MESSAGE DIRECTION

Explore the possibilities ahead. Learn about the support connected to EOP. Connect with a purpose that matters.

CONTENT APPROACH CONTENT APPROACH CONTENT APPROACH

Clear introductions, resource links, and Plain-language explanations and links to official Verified program context and authorized

accessible formats. information. involvement links.

‘ ME S SAGE B E FORE MEDIUM | Eric Bryden | Proposed audience strategy | Al-assisted layout | Version 2
" - These are DESIGN HYPOTHESES for campaign development, not interview findings,

MatCh the IIIESSElge to the audlEI‘ICE, then ChDOSE the platform and format- nF'.: {lut| audience data, actual offi r|;Il EOP Jlimm 510 I'I‘\FL Ir| r1[|I|r\ : (LF[lIII ments <
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EOP / CREATIVE DEVELOPMENT

01 — Freehand Concept Exploration

Educational Opportunity Program e« Campaign Redesign < Version 2

PURPOSE
Opportunity.
Belonging.
Progress.

AUDIENCE
Students -
Families »

Supporters

CAMPAIGN
APPLICATIONS
(EXPLORATORY)

OPen ACCesS

B — Belonging & support ————

o
(i .

" shared support
stronaer “f'oﬂe.f'he.r

C — Growth & progress

7] :
community
o
belongs here

4 —i

i |
A1 -lrorwm’af mnvamen'f'

DIFFERENT
PATHS
BRIGHTER
PosSIBILITIES

h u'ﬁ her f'o:cj ether

r’c:ar&SS
si'e[b bj step

SUPPORTERS

Poster concept
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Website header concept

open .
new Pessibn’l- ties

J

open Acctess
brighter tomorrows
3

inclusive community

c-lppcrf'uﬂr'f'ﬁ; grows
with 'u;o[.t

——

1 OPPORTUNITY
i BELONGING
I PROGRESS

Booklet cover concept

Suplpcrf’ in every s#erp

more olpf.)orf'unl'l‘l'l
)';nr.-'jllﬂfer futures

Explore first.
Refine after critique.

Eric Bryden | Al-assisted concept sketches | 2026




02 —— Concept Development Educational Opportunity Program « Campaign Redesign « Version 2

oo EOF B — Shared Support At i

/ yeaﬁ'ﬁb’{e ;I : / without clutter

C — Forward Progress

A — Open Pathways

Educational | Educational | : ol . Educational T
Opportunity (| T 5 = | [ e Opportunity I = 5 o 52l Opportunity | A
el Program | EGP Educational Opportunity Program | | Program | ! Program [ ﬁ Educational Opportunity Program
. | -~ H | | | H

L e 0

| Suppert
| More today.
aths | | AN : alf ]| | ey Mr}rﬂ ¥ “:- 1 L A0 [+ [ . L:
roward o R =N A feople ol | e ibilities " g | : 3 o [iPBnet I e || S | Opportunities
fo A | i e : - 055 { 1 B ] Lis . PP
foqether- 5ol % i i Opportunities. (i /1 1Y | e : Create
107 Brighter '
tOMOrrows.

==l

NENC— R B el

CRITIQUE CHECKPOINT ] Does it express opportunity? | Is EOP easy to recognize? | Does it work in one color? f Can it support the whole campaign?

Eric Bryden | Al-assisted concept sketches | 2026
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03 — Three Directions, One Purpose

Educational Opportunity Program « Visual Mood Exploration

B — Shared Support

A — Open Pathways
Access + Possibility = Welcome

DEEP TEAL
#O0&D6B
Opportunity
Trust

Depth

WARM TERRACOTTA

#C56546
Energy

Humanity
Welcome

CREAM
#FOEBDY
Claority
Openness
Balonce

CONCEPT
PHOTOGRAPHY

Welcoming
environment
Diverse perspectives
Forward-looking
Inclusive spoces

POSTER SKETCH WEBPAGE SKETCH VISUAL ELEMENTS

More 7N » EOP
Paths &
Brighter |
Futures [# l | Shared

' Possibilities

Different
Journeys

Clear information + Respectful stories + Consistent identity + Accessible communication
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Connection

CONCEPT
PHOTOGRAPHY

Collaberative
and supportive

Equal participation
Diverse perspectives

Belonging in action

POSTER SKETCH

Stronger
Together
Further
Ahead

Belonging » Community

FOREST GREEN
#1BSE3A
Community
Stability
Growth

OCHRE
#CI9T2E
Warmth
Inclusion
Support

WARM WHITE
#F7FSED
Simplicity
Flexibility
People-first

WEBPAGE SKETCH

EOP

Support
Connections
Real Opportunities

SHARED BRAND FOUNDATION

C — Forward Progress

Growth -

CONCEPT
PHOTOGRAPHY
Moving forward
together
Confidence and
opportunity

Diverse perspectives

4!
A positive next step |8 JI
i

POSTER SKETCH

Today's
Steps
Tomorrow's

Opportumtlei i 7

Confidence + Momentum

'Ff

WEBPAGE SKETCH

EOP

Progress
Creates
More Possibilities

INDIGO
H#IFAEDE
Confidence
Focus
Pragress

CORAL
#FF&F81
Energy
Momentum
Future-ready

PALE GRAY
#ESETEB
Balance
Clarity
Versatility

Eric Bryden | Al-assisted visual exploration | 2026




04 — From Sketch to Refined Concept

Educational Opportunity Program - Three directions in development

A — Open Pathways

EXPLORATION SKETCH (THUMBNAIL)

REFINED CONCEPT

r ¢

Educational Opportunity Program

Simplify the pathway:.

APPLICATIONS

EAP EQP 3474

Educational Opportunity Program Educational Opportunity Program Educational Opportunity Program

NEXT: TEST BEFORE FINALIZING
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Recognition -«

B — Shared Support

EXPLORATION SKETCH (THUMBNAIL)

REFINED CONCEPT

ECP

Educational Opportunity Program

Keep each letter distinct.

APPLICATIONS

C — Forward Progress

EXPLORATION SKETCH (THUMBNAIL)

REFINED CONCEPT

E‘L_»

Educational Opportunlty Program

Balance the rising rhythm.

APPLICATIONS

ECP ECP <] EOP EOR

Educational Opportunity Program Educational Opportunity Program Educational Opportunity Program

Small-size readability + One-color reproduction -

Campaign consistency

Educational Oppertunity Program Educational Opportunity Program

Eric Bryden | Al-assisted design exploration

2026




FEOP — EPIC IDENTITY EXPLORATION

B / SHARED SUPPORT

C / FORWARD PROGRESS

7.k

Educational Opportunity Program Educational Opportunity Program Educational Opportunity Program

EQ\P =K Egr

Educational Opportunity Program Educational Opportunity Program | Educational Opportunity Program

Eric Bryden | Al-assisted concepts Version 2
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06

— Open Pathways

— Campaign Applications

— Shared Support

| Open Doors.
New POSSlbllltleS

n

Educational (}pportumty Program

Campaign Book - Version 2

Eric Bryden
BOO_I( COVER CONCEPT

Open Doors.
New Possibilities

POSTER CONCEPT

Educational About
Opportunity Program

Students

Support

WEBSITE HEADER CONCEPT

| Educational '
L Opportunity Program
|

ERIC BRYDEN | INDEPENDENT REDESIGN | CONCEPT REVIEW EDITION

Support
That Connects.

Educational Opportunity Program |

Campaign Book - Version 2

Educational

Eric Bryden Opportunity Program

BOOK COVER CONCEPT POSTER CONCEPT

‘Suppcrrt

Educational About Students

LNL” Opportunity Program

Support *
That Connects. &}

WEBSITE HEADER COMCEPT

One identity system across print and digital.

Eric Bryden | Al-assisted campaign concepts | Version 2

C — Forward Progress

57

Educational Opportunity Program

Move

Campaign Book - Version 2

Educational
Opportunity Program

Eric Bryden

7

POSTER CONCEPT

BOOK COVER CONCEPT

E57
Move
Forward Together

Educational

About Students Support ‘
Opportunity Program

s 3
WEBSITE HEADER CONCEPT

10



10 — Print Materials & Outreach

Edi'cation'als@plplo meu'niit v Bir'o gina m* s Coordiin‘aited Piri'nitis “@onice pits

A — OPEN PATHWAYS

TRI-FOLD BROCHURE CONCEPT (OPENED FLAT)

Explore
E a ? Resources

Educational '-Ojélportunil}' -];r::gram
Open Doors.
New Possibilities.

About EOP

OUTREACH FLYER

INFORMATION CARD

Educational Opportunity Program
Discover
New Possibilities

Explore

\P  EOP

Educational Opportunity Program

= O AT RIEIDEESTTEIPIGYRET

TRI-FOLD BROCHURE CONCEPT (OPENED FLAT)

E(Q? e

About EOP

Educational Opportunity Program

Support
That Connects.

Xaif
\ Al | "

7
| '
v . @
oy
U o
o

o y
RN

QUTREACH FLYER

02

Educational Opportunity Pregram

Find Your v
Connectlo_r_l__ &3

INFORMATION CARD

C — FORWARD PROGRESS

TRI-FOLD BROCHURE CONCEPT (OPENED FLAT)

About EQOP ‘7 Explore
A . %/ Resources

Educational Opportunity Program

Move Forward
Together.

INFORMATION CARD

Build Your

; Explore
Next Chapte%“_r: I

EOP

(¥
M

Educational Opportunity Program

PRINT PRODUCTION CHECKS | Proofread copy + Confirm contact details e« Set bleed ¢ Check color proofs
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| Eric Bryden | Al-assisted print concepts Version 2



07 — Digital Content & Video Concepts

A — OPEN PATHWAYS BB — SHARED SUPPORT (C — FORWARD PROGRESS

¥ Educational Opportunity Programg " i 2 - Educational Opportunity Programl”
*2 Open Doors. Y8 & M  Support

L

'.— =8 »,

o= .

- -
- el

*% New Possibilities k- 'y 8 That Connects.{

¥ 3 : _z‘
H”"\ g — %
B e T4 .
VIDEO STORYBOARD — 15 SECONDS ——

VIDEO STORYBOARD — 15 SECONDS

!

-
Educational Opportunity Program Educational Opportunity Program
0-5s 5-10s 10-15s 10-15s 0-5s 5—10;3 10-15s
A new path Explore possibilities Explore EOP Start a conversation Build connections Explore EOP Take the first step Move forward together Explore EOP

PLAN FOR PRODUCTION | Captions « Readable overlays ¢ Licensed audio ¢ Clear call to action

Eric Bryden | Al-assisted digital concepts | Version 2
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08 — Website Design Concepts

Educational Opportunity Program ¢ Desktop & Mobile Exploration

\}_-__ ¥ |

————————————————————————————————— ~

A—OPEN PATHWAYS — S HARED

F
ads

m— —

{
LR R

Em i, About  Students  Support
=i -

Educational Opportunity Program

e X .
Educational Opportunity Program f‘. K

Educational Opportunity Program

et gt Nl | | That Connects. Lg' - oy
Explore EOP —

New Possibilities.
Explore EOP — | B

. Explore EOP Explore EOP —

About EOF >

About EOP >

4l L] a

About EOP Student Resources Get Involved

Student

Resources *

s < ia

About EOP Student Resources Get Involved

Student .
Resources  *

About EOP Student Resources Get Involved

Get levolved >

Get Involved

Responsive layout

Consistent identity Clear navigation

SUNE P @RI (Il — FORWARD PROGRESS

Move

About EOP >

Student :
Resources

Get Involved

Keyboard navigation ¢ Image descriptions * Reduced motion

DESIGN FOR USE Readable text e

Eric Bryden | Al-assisted website concepts | Version 2
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. — Open Pathways

Educational Opportunity .Program

COLOR ROLES

E e -

Accent Charcoal Ivory White
Copper

TYPE HIERARCHY

Opportunity starts here.

Clear information. A useful next step.

LOGD HANDLING
Keep breathing

room around
the mark.

VISUAL LANGUAGE

) S

09 — Brand Standards Concepts

Educational Opportunity Program + Three identity systems

B — Shared Support

Educational Opportunity Program

COLOR ROLES

Accent Charcoal Ivory White
Emerald

TYPE HIERARCHY

Opportunity starts here.

Clear information. A useful next step.
LOGO HANDLING
Keep breathing
room i!.l'(!l.li‘ld
the mark.

VISUAL LANGUAGE

NN 4

IMAGE DIRECTION Connection in action

in development

(C — Forward Progress

Educational Opportunity Program

COLOR ROLES

Accent Charcoal / White
Cyan

TYPE HIERARCHY

Opportunity starts here.

Clear information. A useful next step.

LOGO HANDLING
Keep breathing

room around
the mark.

VISUAL LANGUAGE

A =

IMAGE DIRECTION Progress together

— SHARED COMMUNICATION PRINCIPLES — ' ——

Accurate claims + Respectful representation « Clear language + Consistent presentation Eric Bryden | Al-assisted standards concepts | Version 2
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Educational

11 — Front & Back Cover Concepts

Opportunity Program e

Campaign Book

Version 2

A - OPEN PATHWAYS

Open Doors.

New Possibilities.

W — SHARED SUPPORT

Support
That Connects.

Op

Educational Opportunity Program

A campaign exploration
of access, belonging,
and progress.

Campaign Book
—— Version 2 —

Independent redesign by Eric Bryden

Eric Bryden

FRONT COVER BACK COVER

Q@

A campaign exploration
of access, belonging,
and progress.

Campaign Book

—— Version 2 —

Fric Br y den Independent redesign by Eric Bryden

FRONT COVER BACK COVER

ERIC BRYDEN | INDEPENDENT REDESIGN | CONCEPT REVIEW EDITION

Eric Bryden | Al-assisted cover concepts | 2026

(C — FORWARD PROGRESS

r .

>4

| Educational Opportunity Program
|

Move |
Forward Together.

|
| A campaign exploration |

of access, belonging,
and progress.

Caniaign Book
—— Version 2 —

Eric Bryden

Independent redesign by Eric Bryden

FRONT COVER BACK COVER

15



13 ER— B“ilding a Brand PeOple Can TrUSt Educational Opportunity Program « Brand Principles

Purpose Accuracy

Make the mission clear and Verify program information
give people a useful next step. before making public claims.
.« [want my EOP campaign to P&
!}'g A g : - b =" b
*® communicate opportunity with FEEEE S o
. honesty, clarity, and respect. 4 -
\ - Respect

Represent students with
dignity and obtain permission
for real stories.

Consistency

Keep the message, identity,
and experience connected.

Transparency Follow-Through

Credit sources and explain Keep information current
how Al supports the work. and respond to questions.

MY CREATIVE STANDARD Across DRC, DRM, and DRG, I want my design, music, and gaming presence to reflect the same values I bring to this campaign.

Eric Bryden | Proposed brand principles | Al-assisted layout | Version 2
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12 — The Creator Behind the Campaign

Eric Bryden e Designer e« Founder e Musician ¢ Gamer

One Creator. " g DRC B

As founder and creator, I connect

Ide ntitieSo purpose, design, and storytelling.

. My EOP redesign connects my & L@ - -

design background with the ¥ : . — DRM _ S

creative identity I am building ./ . E Jehlll / N
) I

today. . / al ' Draconic Realms Music

AS a musician, I bring my voice and £/
emotion into my creative work.

DRG

Draconic Realms Gaming

As a gamer, I explore identity, = e
imagination, and community. :

MY COM-540 CONNECTION

[ can express different sides of myself while keeping my values consistent: authenticity, integrity, creativity, and respect.

EQP is the campaign subject. DRC, DRM, and DRG identify my creative roless, ——M8M8M8 — —  Eric Bryden | Al-assisted reflection layout | WVersion 2

ERIC BRYDEN | INDEPENDENT REDESIGN | CONCEPT REVIEW EDITION 17



— Campaign Evaluation Plan

Educational «Opportunity Program e Test, Learn, Refine

y

A strong design
needs a clear purpose.

Educational Opportunity Program?
) : ; Message Clarity
I will compare all three directions through

Can students, families, and supporters

feedback and practical checks before understand the message and next step?
choosing a final identity.

Practical Use

Does the identity stay clear on a phone screen,
printed page, and one-color version?

Audience Feedback

What feels welcoming, memorable, confusing,
or difficult to use?

EVIDENCE TO COLLECT

Feedback notes e Readability observations e Link checks e Revisions

MY COM-540 REFLECTION
[ will explain what [ changed, why [ changed it, and how the evidence supports my decisions.

Eric Bryden i"|'|..~[':uslr|_,lt_". aluation plan Al-assisted layout | Version 2
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From Concepts to Production

ldentity

Redraw each selected logo as a clean vector and check lettering, spacing, and small-size use.

Campaign book

Complete research, source citations, program context, and final editable page layouts.

Print outreach
Build separate editable brochures, flyers, and cards; add verified copy and print specifications.

Social content
Export individual posts, write captions, credit imagery, and document actual publication.

Website

Build responsive pages with real text, verified links, keyboard access, and image descriptions.

Video

Produce the storyboard sequences with narration, captions, audio, and appropriately cleared assets.

Evaluation
Collect real feedback and evidence before writing conclusions about effectiveness.

COM-540: this supporting case study complements the required cited papers and presentations.
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